CALLISTO LABS - FREE RESOURCE

The Al Brand Guide

Build a brand you're proud of — with Claude as your designer, writer, and
strategist.

No design degree. No agency. Just you and Al.

callistolabs.org Al Tools for Normal People



Start here

This is the exact brand-guide framework we use at Callisto Labs — stripped down for one
person and a chatbot. By the end you will have a one-page brand you can hand to anyone
(or any Al) and get consistent results.

The rhythm for each section:

1 Read the why — one line on why it matters.
2 Runthe prompt — copy the Claude prompt, drop in your details, run it.

3 Capture your answer — write the keeper in the space provided.

Three rules: keep it short (one page beats fifty), keep it true (don’t describe the brand you
wish you had), and let Claude do the drafting while you do the deciding. Taste is the job now.
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o1 BRAND VOICE

Your voice is how people recognize you before they ever see your logo. Pick a personality
and stay in it — consistency is what actually reads as “professional.”

Define: three personality adjectives - what you sound like [ never sound like - your one-line
description.

CLAUDE PROMPT

My business is [what you do, who it’'s for]. Act as a brand strategist. Give me (1)
three personality adjectives for my brand voice, (2) a “we sound like / we never sound
like” table, and (3) five example sentences in that voice. Keep it human and specific —
no corporate filler.

YOUR TURN

Our three words: - We sound like: - We never sound like:

EXAMPLE — CALLISTO LABS

Words: clear, warm, a little bold. We sound like a smart friend explaining tech over coffee. We never
sound like a corporate whitepaper.
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02 VISUAL IDENTITY

Colors and fonts are recognition shortcuts. Two colors and two fonts, used consistently,
make you look more put-together than any logo.

Define: a primary color - an accent - one or two neutrals - a display font + a body font - one
logo note.

CLAUDE PROMPT

Suggest a visual identity for a [vibe: e.g. warm / editorial / techy] brand called
[name] that does [what]. Give me a primary color, an accent, and two neutrals — all
with hex codes — plus a Google Fonts pairing (one display font for headlines, one clean
font for body). One line on why the palette fits.

YOUR TURN

Primary # - Accent # - Neutrals # / #

EXAMPLE — CALLISTO LABS

Primary #009IFF (Electric Azure) - Accent #00E5FF (Cyan) - Neutrals #ICIF2E ink / #FAF6EB bone -
Display: Lora - Body: Poppins. (Yes — the exact look of this guide.)

THE AI BRAND GUIDE callistolabs.org



03 CONTENT SYSTEM

Motivation runs out; systems don't. The win isn't making more — it’s turning one good
idea into everything you ship.

Define: three content pillars - your two or three channels - a simple rhythm - the “one idea
three formats” move.

CLAUDE PROMPT

My brand is about [X] for [audience]. Give me three content pillars, and five post
ideas under each. Then take my best idea and show how to turn it into (a) a 30-second
video script, (b) a 6-slide carousel, and (c) a short email — same idea, three formats.

YOUR TURN

Pillar T. - Pillar 2: - Pillar 3: - Channels: - Rhythm:

EXAMPLE — CALLISTO LABS

Pillars: Al for normal people - build-in-public - honest product stories. Channels: X, TikTok, email.
Rhythm: 3 posts/week + 1 email. One idea short video + carousel + newsletter.
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The 20-Prompt Pack

Copy, paste, fill in the brackets, run. Twenty prompts to keep everything you make on-brand
— grouped by job.

A FIND YOUR VOICE

1. Act as a brand strategist. Here is what | do: [X]. Give me a one-sentence brand mission anyone could
repeat.

2. Rewrite this in our brand voice ([3 adjectives]): [paste text].
3. Give me 10 taglines for [brand], from playful to serious. Mark your top 3.
4. What is the #1 objection a new customer has about [product]? Write a reassuring line in our voice.

5. Audit this post for off-brand words and suggest on-brand swaps: [paste].

B LOOK THE PART

6. Suggest a color palette (hex codes) and a Google Fonts pairing for a [vibe] brand. List the colors.
7. Give me 5 social-post layouts that use only my two brand colors and two fonts.

8. Write a short caption + alt-text style guide so my images stay on-brand and accessible.

9. Describe my brand’s visual vibe in a paragraph | can paste into an image generator.

10. Turn my brand colors and fonts into a simple do / don't list for anyone designing for me.
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C MAKE CONTENT

11. Give me 3 content pillars for [brand] and 5 post ideas under each.

12. Turn this one idea into a short video script, a carousel, and an email: [ideal.
13. Write a week of posts (one per day) for [channel] around the theme [X].
14. Draft a friendly welcome email for someone who just signed up for [thing].

15. Give me 10 hooks (first lines) for a post about [topic] in our voice.

D GROW & REPURPOSE

16. Repurpose this long post into 5 short ones for [platform]: [paste].

17. Suggest 5 communities or collaborators where my audience already hangs out.
18. Write a 3-email nurture sequence that ends with a soft pitch for [offer].

19. Analyze my last 5 posts and tell me which angle to do more of: [paste].

20. Give me a simple monthly content checklist | can run in 30 minutes.
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Now ship it.

You don't need a hundred tools — you need one clear brand and the discipline to stay in it.
Put this somewhere you will see it, run the prompts whenever you are stuck, and let Claude
carry the mechanical weight while you bring the taste.

We build Al tools for normal people at Callisto Labs — out loud, in public. If that is your kind of
thing, come build alongside us.

Build with us.

Free guides, tools, and the build-in-public story — at callistolabs.org




